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1. Cultural probes: a speculative and creative method for environmental research. s

. : : n-Him; Cheng, Michelle W. T. Local Environment Feb2024, p1-13. 13p. 2 lllustrations, 1 Chart. DOI: 10.1080/13549839.2024 2310658.
— @Aanead of Print
i |

This article considers cultural probes as an experimental qualitative method in promoting collaborative and prefigurative participation in research. While the extant literature

Academic
Journal tends to frame cul...
2. Assessing the publicness of three streets in ethnically-diverse neighbourhoods. Is)

; . _[ocal Environment Feb2024, p1-20. 20p. 9 lllustrations, 2 Charts. DOI: 10.1080/13549839.2024.2309502.
- @anead of Print

| |
e Public space is the domain of interest for urban designers, and streets represent one of its most significant forms. In multicultural societies, public space users come from
cademic ; _
Journal diverse social and et.

HEERHFTPHIRESZKE] Ahead of

Print A&
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Organization & Management / Zeszyty Naukowe Politechniki Slaskiej. Seria Organizacji i Zarzadzanie, 2023 = Business Source Complete

Purpose: The aim of the research is to determine the maturity of the available tools for building Software as a Service (SaaS) services
that enable automation of deployment to multiple cloud operators using a single infrastructure definition known as Cloud A... &5

F®i: Information technology: Software engineering; Automation; Software as a service; +2 85
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SOFTWARE SUPERGLUE. o

{E&: NcNally, Tom « {iiF: IEE Review, Sep2003 ¢+ Business Source Ultimate

Discusses various aspects of Web services, a set of standards-based technologies that
allow software engineers to link up various proprietary information technolo... B &%

FRE: Web services; Information technology; Software engineering; Firewalls

(R (Computer security); +1 82

B SZENAER (POF) | o

Winter2011 = Business Source Ultimate

The article presents the author's views the controversies arising in the fields of
information technology (IT) and software engineering in the U.S. due to the ti... E7"E%
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software; +13 B3
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Diagnosis and prognosis of melanoma from dermoscopy images using machine s A NSRS N
learning and deep learning: a systematic literature review. o 'I{_:_I‘ﬁ-'tl—:l:—mzA | 'EI % y EF IJ EE i_mzit
_____________________________ Al, RN EZ SR EREHE

Background: Melanoma is a highly aggressive skin cancer, where early and accurate diagnosis is crucial to improve patient cutcomes. 3 hxva I|:I:|| )i y # IE
X ZHARALBREI, FIEFR

Dermoscopy. a non-invasive imaging techniqgue, aids in melanoma detection but can be limited by subjective interpretation. R... B8 E

*#8: DEEP learning; ARTFFFC“I!‘E”EEHEE.‘ CONVOLUTIONAL neural networks; MACHINE learning; +1 B& ﬁ ,Hﬂ :I:IJ %lg iﬁ_ m :_FA | 5@ g Ij] ﬁlé

YE%: MNaseri, Hoda; Safaei, Ali A. » fuF: BMC Cancer, 2025/01/13 » Academic Search Premier
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Deja Vu All Over Again: Is Software
Engineering REALLY an Idea Whose Time

Has Come and Gone? O BIELLETEESR, BEAM
&ZRF:. Information Systems Management, Winter2011, Business Source Ultimate 1% ﬁ E‘Z % l % j E y )l%— < ,J“ 7:”] EIJ
fE&: Glass, RobertL. j:?é ﬁ;’u E 1:& I:lj H,\] Iﬁj E I:I:l ﬁj\ = =

It's happening again! First, there was business guru, Nicholas Carr's 2003 Harvard Business —F :Ehk_ E‘Z 1:]- El] j E ° /J\ _J- l’/( ‘EH
Review article, "IT Doesn't Matter," which spurred huge controversy because the implication i:F é Y y g E‘ E i E‘Z :L_ i‘i j
of the title was that the field of Information Technology had no value. ZIKZ-I:g _LE LI& l])'_'l‘_IE ( PDFéj _&

Now, déja vu, there's another controversy brewing. One of software engineering's brightest ij:% I]):I-_ s )
s
writers, Tom DeMarco, has written an article in the July 2009 issue of IEEE Software whose 1‘7’_

title takes the position "Software Engineering: An Idea Whose Time Has Come and Gone?" In

other words, his title is implying that the field of Software Engineering no longer matters.

But (listen to your mother, herel), it is important to remember the old adage "beauty is only
skin deep." The title of an article is not the same as whatever beauty (or ugliness) it has

underneath. In the case of both of these articles, the underlying content simply doesn't

support the apparently outrageous claim of the title.
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MarketLine Industry Profile: Travel & Tourism in Spain.
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Turn Generative Al from an Existential Threat into a Competitive Advantage.

fE&: Cook, Scott; Hagiu, Andrei; Wright, Julian « {ifF: Harvard Business Review, Jan/Feb2024 * Business Source Ultimate

By making it vastly easier and cheaper to improve or create products and services that previously required significant
human labor and creativity, generative AI has the potential to disrupt or even commoditize many businesses. So... Ei%@%’v
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